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Photos by Demi Knight
LIGHTING UP THE HOLIDAY SEASON: The Nikka Yuko Japanese Garden welcomed its 2nd annual Festival of lights this past weekend, as over 1,000
Christmas-season lights shone bright into the night, festively wrapped around the landscapes of the beautiful gardens for the public to enjoy. See Page
12 for more brightly coloured photos by reporter/photographer Demi Knight.

BY DEMI KNIGHT

DKNIGHT@PRAIRIEPOST.COM
Could Canada be seeing big changes

with their trading future as Donald
Trump sets his sights on different
agreements in the near future?
The Farming Smarter Conference held

Dec. 5-6 at Lethbridge’s exhibition
centre, allowed the president of the
Canadian Agri-food Trade Alliance
(CAFTA) to talk about the unsure fate of
Canada and its agricultural trawith the
North American Free Trade Agreement
(NAFTA) due to new bilateral approaches
proposed by the United States. 
“It might seem obvious that trade helps

our economy, especially in agriculture,

trade means a lot to us, and there’s a lot
of people that think we should trade,”
explained Brian Innes, Vice President of
Government Relations for the Canola
council of Canada, and President of the
Canadian Agri-food Trade Alliance
(CAFTA), as he took the stage to talk
about Canada’s agri-food future with the
new free-trade discussions taking place. 
“But that opinion is not always shared,

there’s also a perception that trade is
done by wealthy people to take
advantage of us and now we’re facing an
interesting time in trade.” 
As discussions move forward to

determine the fate of NAFTA and the
agri-food business, Innes gave a detailed

presentation to update concerned and
interested people heavily involved in the
agriculture industry within southern
Alberta this week at the Farming
Smarter conference, on the possible fate
of their trading economies. 
With the current political turmoil that

the United States have seen upon issues
such as Free Trade, Innes touched on the
topic of Donald Trump and the U.S
spouting talk of an ‘America First’
approach that caters solely to giving and
taking to fully supply the United States
before addressing the needs of other
countries within the agreement such as
Canada and Mexico. 

CONTINUED ON PAGE 2

Future of agriculture trading be in danger with new U.S plans?

Photo by Demi Knight 
Vice President of Government
Relations for the Canola council of
Canada, and President of the
Canadian Agri-food Trade Alliance
(CAFTA), Brian Innes took to the stage
at the Farming Smarter conference.
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CONTINUED FROM PAGE 1
“We are a medium-size economy, and we do best

when the rules work for everybody, however these
new U.S approaches have caused friction,” said Innes
during his presentation on why the current talk is of
concern to Canada and their import and export
business. 
Along with talk of this new bilateral deal which

opposes the present multilateral plan that NAFTA
currently follows, Innes also addressed the other
option Trump has laid on the line, which would see
the United States withdrawing from NAFTA all
together. 
A question which could be asked is why would the

United States withdrawing from NAFTA or creating
new bilateral deals within the existing organization
cause such a commotion for the Canadian and
specifically the southern Albertan Agriculture

industry? With NAFTA being the largest free trade
area, that caters to four-hundred million people, since
it came into action in 1994 it has helped to double
Canada’s GDP, and integrate supply chains. 
More importantly for southern Alberta, it has grown

the agri-food business exports by five-times, which is a
key industry for many people across the Prairie lands. 
So, the importance of NAFTA for the Canadian

economy is quite vital, as it removes expensive tariffs
and quotas initially attached to trading. It creates a
flourishing and balanced system across all of north
America in its current state. 
With these points in mind, Innes moved his

presentation into a discussion about what Canada’s
options would be if the U.S. finalized a motion that
would ultimately cause a deficit to Canada through
NAFTA or by leaving NAFTA all together. 
Innes said that ultimately this would mean Canada

would have to look into having access without trade
barriers to other parts of the world such as the Trans
Pacific Partnership (TPP) or the free trade agreement
with China. 
However, Innes added that no final decisions have

yet been made, and although there are many options
to explore in the wake of the possible changes, CAFTA
is staying engaged with political leaders, negotiators
and stakeholders to look out for the agriculture
industry that is vital to many across the Prairie lands
and the country as a whole.
“Right now, we have two paths...” said Innes of the

turbulence NAFTA could be facing in the near future.
“One that’s going pretty well and focusing on

modernizing NAFTA to make trade work better for
everyone. Our other path, with the new approaches
from the U.S first viewpoint for Canada and especially
our agriculture industry, is not going so well.”

Agriculture-based trade with the U.S. is on uncertain ground

Photo by Demi Knight
Industry professionals gathered at the 2017 Farming Smarter conference to hear the latest news and developments within the farming sector at the
Exhibition Grounds in Lethbridge.
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With smaller populations and less on-site services,

rural residents could find it harder to get the help
necessary to overcome addictions. 
However, a new study is being conducted within

Alberta to help gamblers in rural communities get
access to the help they need for free. 
This twelve-week study hosted by the University of

Lethbridge, which is being funded by the Canadian
Research Initiative in Substance Misuse (CRISM) and in
cooperation with the Alberta Rural Development
Network (ARDN) is a program that offers three, free
online counselling sessions per week for those
struggling with gambling problems in rural areas. 
“The study began this year,” explains the Alberta

Gambling Research Institute Chair in Gambling and
assistant professor in the Faculty of Health Sciences,
Dr. Darren Christensen. “It began and was focused on
rural and remote adults because typically rural people
have less access to treatment and services of all kinds.
With activities by AHS primarily being focused on
training, they haven’t yet been able to provide this type
of treatment to rural people.” 
Dr. Darren Christensen, along with his research team

began the study this year, with aims to include fifty-five
adults from rural or remote areas with gambling
problems. It gives them the opportunity to receive up to
three online weekly counselling sessions provided by
University of Lethbridge Master of Addictions
Counselling students (who are under the supervision of
University of Lethbridge faculty members) — for a total
of twelve weeks. 
“The program lasts twelve weeks, and we focus on

behavioural therapy, so we investigate how participants
think and feel, what triggers them or set them off and
how they think and feel about their environments,”

added Dr. Christensen of how the study works. 
With the study working in one of two ways,

participants will be randomly allocated to receive either
regular counselling (by online video sessions) or regular
counselling and small incentives, which in this case will
be gift cards of a total of up to $450 which is part of
their contingency management approach. 
This specific approach will provide ‘instant healthy

rewards’ for participants to mimic the experience of
immediate gratification that is similarly obtained when
the process of gambling is taking place. Through this
form of counselling, Dr. Christensen says that the
results have in the past proven to be effective in
comparison to other methods that offer delayed or
cumulative rewards.
“We are using this approach as an incentive to keep

coming and remain abstinent. Because the benefit from
counselling takes a while, but this method gives them
something immediate and tangible for coming to a
session, and therefor increases the likelihood that they
come back next time.”
Although this study is unique by its goal to target

rural people from the comfort of their own computer
screens, it can also be challenging to offer the same
highly effective services through this medium rather
than in person. 
However, through this online system Dr. Christensen

says there are several added bonuses offered such as
less travel and added anonymity, which can help save
discomfort that the “gambling personas” can sometimes
feel when seeking out help within a public facility. 
“The obvious one is that there’s no travel required.

Also, sometimes people find dealing with something face
to face it can be challenging so doing it from home
where you’re comfortable and talking to someone from a
different place can be easier, they might feel less judged
when it’s done this way.”

The study which currently has seventeen members,
will continue until fifty-five participants have taken part,
with the application process to become a part of the
counselling service easy for anyone eligible to apply. 
Anyone wanting to be a part of the study and start

their free journey to recovery can contact Dr.
Christensen by telephone at 403-329-5124 or by e-mail
darren.christensen@uleth.ca
Upon assessing eligibility, the participant will fill out a

short assessment survey and consent form before
beginning their twelve-week counselling sessions.

Rural population can benefits of free addiction counselling

Photo contributed
Dr. Darren Christensen, Alberta's Gambling
Research Institute Chair in Gambling and assistant
professor in the Faculty of Health Sciences and
researcher of the current free online counselling
study being conducted at the University of
Lethbridge for Rural people afflicted with gambling
problems.

CONTRIBUTED
YWCA Lethbridge & District’s annual “Stockings of

Hope” campaign is now underway.
“Stockings of Hope” is a gifting campaign that

brings the joys of the season and hopes for the future
to women and children most in need. 
These are families who are currently using YWCA

programs & resources or who have used these
resources in the past year. Recipients are prioritized
based on need. 
Stockings are hung on the fireplace in the YWCA

lobby. Included on each stocking is  a wish-list for a
particular woman, as well as information (gender,
age, size) for any of her children who may be with her.   

There are also stockings for the YWCA’s “critical
needs” – items used by the agency’s clients
throughout the year. 
Residents and businesses can stop by the YWCA to

“adopt” a stocking. They purchase some or all of the
gifts on the wish-list, and then return the gifts –
unwrapped – to the YWCA by Dec.15. 

YWCA’s Stockings of Hope deadline is Dec. 15
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After two years of economic downturn,

many non-profit organizations and
Albertans individually across the
province have struggled to keep their
heads above water. 
With constant financial hurdles, the

economy has made it hard for many to
stay out of a deficit situation. 
One organization making changes due

to these challenges is the Parkinson
Association of Alberta.
Despite successful fundraising events

and a dedicated user base, the not for
profit organization has made the
decision to close several storefront
offices across the province, those
including southern Alberta storefronts
in both Lethbridge and Medicine Hat
and one in Red Deer.
“Ultimately from an economy

perspective, Alberta has been hit with
this struggle for two or so years,” says
Operations Manager with the Parkinson
Association of Alberta, Brandi La Bonte.
“We’ve tried certain measures, and

despite Step and Stride (which is our
largest fundraising event of the year)
going very well. Unfortunately, we are
still running deficits, we didn’t want to
— at the end of the day — take away
services.”
With a need to continue offering

services to all Albertans far and wide
afflicted with or affected by Parkinson
disease, the association made the
decision to re-allocate their funding to
direct services through a home-office
program rather than through
storefronts earlier this November. 
“We  would rather put money towards

programs and services than bricks and
offices,” says La Bonte of the decision to
close-down these storefronts in the
three locations across Alberta. 
“With having a home office, you can

get rid of some of those overhead funds,
meaning we can better delegate profits
raised to go towards support and
services needed within the community.”
Although the decision to close these

storefronts did not come easily for the
association, La Bonte says that it’s very
important for all community members
living in these areas to know that there

will be no loss of services or support,
but rather just a change in how these
methods are distributed. 
Through home visits, neutral location

counselling services and telephone
support groups, the Parkinson
Association of Alberta, is working with
clients and members of the public to
inform them of the changes made and
the services still available as the
transition takes place. 
With their website also home to an

updated list of services within each area
of the province, the association hopes to
help make these changes as easy as
possible, and services as accessible as
possible for all users of the organization.
“Our core services which are support

groups, supportive counselling and
opportunities for education can be done
wherever the people are, and we want
everyone to know that,” added La Bonte. 

“While an office is great, not everyone
can come to the office anyway.” 
“The last thing we want to do is reduce

those services that’s why this decision to
make ‘home-offices’ came into play, our
mandate is to make sure no one has to
go on this journey on their own.” 
With the transfer of the storefront

office into home-offices, users will see
one major difference of no drop-in
location to go to within the area,
however with constant website updates
and service and counselling options still
available to these areas, the support will
not change even though delivery

methods may. 
The closing

date of the Lethbridge, Medicine Hat
and Red Deer storefront offices was
effective as of Dec. 1 and the new cost-
saving measures of home offices have
been implemented within these three
areas. 
For all those wanting to learn more

about the accessibility of services
provided by the Parkinson Association
of Alberta, as well as see updates for
information on counselling, support
groups and telephone options for
residents in each area of the province
can go online to
http://www.parkinsonalberta.ca/ and

access all the services and
support as needed. 

Economic downturn forces non-profit organization to close offices 

Photo courtesy Parkinson Association of Alberta
Participants of one of Parkinson Association of Alberta's events at the Indian Battle Park in Lethbridge pose after
another successful community event for the good of the association.
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COURTESY PARKS CANADA
Waterton Lakes National Park was

greatly affected by the Kenow fire, but
some areas of the park are now open to
the public, and will remain accessible
throughout the winter for visitors to
come and enjoy. Planning a visit? 
Here’s an overview of what’s open for

the season in the park…
Washrooms are available in the

townsite at Cameron Falls and the
Firehall.  The cook shelters at Cameron
Bay and on Waterton Ave will also
remain open during the winter, with
access being weather dependent.
Looking for a place to winter camp? 
Pass Creek has several self-serve

winter camping sites, with access being
weather dependent through to April1,
2018. While the Akamina Parkway is
closed until further notice, the Red Rock
Parkway is open to non-motorized use
(walking, biking, snowshoeing and cross-
country skiing) up to the Bellevue
trailhead. Snowshoers, and the intrepid

cross country skier, will find the traffic-
free road to be a nice challenge.
The Bison Paddock, Maskinonge, and

Chief Mountain overlooks are all open
during the winter, and provide great
photo opportunities. Just make sure to
hold onto your hats when you get out of
the car! Open day-use and picnic areas

include Driftwood Beach, Emerald Bay,
Hay Barn, Knight’s Lake, Linnet Bay, the
Maskinonge, and Pass Creek. 
All of these areas have picnic tables,

and several also have enclosed kitchen
shelters with tables and stoves to provide
a little extra protection from the weather.
Please note, that while these areas are
open, vehicle access is not necessarily
maintained during the winter.
Want to hit the trails? Several trails in

the park will remain open and accessible
to visitors throughout the winter
months. The full list of open trails, along
with their condition, can be found here:
www.pc.gc.ca/watertonlakestrails
Public safety is of utmost importance to

Parks Canada, and we are still
conducting safety and infrastructure
assessments. Parks Canada will open
areas as soon as we know it is safe to do
so and will communicate those decisions
to our visitors. 
As always, visitor information is

available at the Operations Building

Reception, Monday to Friday from 8 a.m.
to 12 p.m. and 1-4 p.m. 
On the weekends, be sure to stop at

the park entry gate, which is staffed
Friday through Sunday all winter long.
The Waterton Lakes National Park
website contains the most up-to-date
information on what is open and closed
here:  http://www.pc.gc.ca/en/pn-
np/ab/waterton/visit/ideale_best
Looking for more to do on your visit to

Waterton? New this year - Parks Canada
interpreters will be offering programs all
winter long! 
Learn about the magic of snow and

winter survival, show off your skills with
our winter challenge or make some
winter-themed art – these family friendly
activities and more will be happening
every weekend in January.  
Want to get out in the park with an

interpreter?  Join us for a guided
snowshoe hike on Jan. 13 and Jan. 27
(weather dependent). Call 403-859-2700
for more information or to register.

Winter in Waterton Lakes National Park is just fine

Photo courtesy Parks Canada
Waterton Lakes is open for the
winter despite a tough autumn.
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COURTESY PARKS CANADA
Visitor safety is a top priority for Parks Canada and

as the country's largest tourism provider, we are
committed to providing visitors with meaningful, safe
and enjoyable experiences at our places. 
Visitor safety and fire management experts continue

to assess infrastructure, frontcountry and
backcountry areas (including trails) impacted by
wildfire activity in Waterton Lakes National Park.
Ongoing closures include:
• Red Rock Parkway from the Bellevue Trailhead to

Red Rock Canyon Day Use Area, until further notice;
• Akamina Parkway, until further notice;
• Crandell Mountain Campground, through the

2018 operating season;
• All on- and off-trail travel in the western portion of

Waterton Lakes National Park as shown on the
attached map is restricted due to hazards caused by
wildfire activity.
The high intensity of the fire resulted in a large

number of danger trees, rock falls, and other hazards
that continue to pose a safety risk throughout the
park. Parks Canada is working to assess and mitigate
these risks. We are also assessing affected
infrastructure and planning how to prioritize
rebuilding assets like signs, guardrails and
campsites. 
Parks Canada is also looking at the long-term

effects this fire will have on the park’s ecology and
environmental programs. We’re assessing impacts of
the fire on slope stability, vegetation, aquatic
environments and wildlife.
Visitors who choose to come to the park must obey

area closures and remain vigilant of potential
hazards. Important safety information is outlined
below.
Wildlife:Animals that are injured, hungry or

displaced may have unpredictable behaviour,
including entering the townsite in search of food.  
For your safety and the safety of the animals, never

approach, feed or entice wildlife. Dispose of garbage
only in the bear-proof bins located throughout the
townsite in order to avoid attracting wildlife. 
Report all wildlife sightings within the townsite by

calling 1-888-WARDENS (1-888-927-3367).

Roads: Only the Entrance Road, townsite roads and
Highways 5 and 6 are open to motorized use in the
park. All other roads are closed to the public until
hazards are addressed.
Some road signs and guardrails were destroyed by

fire, and debris periodically rolls onto the road. 
In addition, wildlife and fire crews may be on or

near the road. 
Use caution and proceed slowly when driving

through the park.
Trees, rocks and debris: Many trees in closed areas

are unstable due to burned roots or saturated soil
from fire-fighting activities, while others may be
dangerous due to broken tops. There may be ash pits
around tree bases and even hotspots that still need to
be extinguished. Vegetation that kept slopes stable
has burned, resulting in rocks and logs rolling down
slopes onto roads. Respect closures to stay safe. 
Water quality: Water in the townsite is safe for

consumption.
Services: Please call ahead to ensure the business

you wish to visit is open. For information on
businesses in Waterton Lakes National Parks, visit
the Waterton Lakes Chamber of Commerce website
here: https://mywaterton.ca/
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Waterton-region is still staying safe after the fire earlier this year
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Letter to the Editor

BY LISA DOYLE
Winter is in full swing here in Alberta

and that means the start of outdoor
sports and activities. 
Staying active throughout the winter

is an important part of a healthy
lifestyle and is a great way to socialize
and get together with friends and
family. 
To help you and your loved ones stay

safe this winter, you can follow a Smart
Risks approach to help prevent and
reduce the severity of an injury. 

Look First:
Check the weather forecast before

heading out for a fun day in the snow.
According to Parachute Canada,
children should refrain from playing
outside if the temperature dips below -
25 C,as this temperature can cause
skin to freeze within minutes of
exposure.  Checking the weather
beforehand also gives you an idea of
what outer wear is needed.  Ice skating
is a favorite family activity. 
Before strapping on the skates and

heading out onto the pond or lake,
ensure that the ice is thick enough.
For skating activities and parties the
ice should be at least 20-cm thick.
Many families will also toboggan with
the children as a fun activity. 
It is important the children be

accompanied while sledding and that
an adult verifies that the area is safe
from hazards such as plants, trees,
ponds and roads nearby that could be
dangerous.

Wear the Gear:
Wearing the proper protective gear for

winter is essential to keep warm and
enjoy your time outside.  It is
important to wear layers in the winter,
while also making sure to have a
windproof and waterproof jacket.
Always remember to wear a hat to
prevent heat loss and to keep your ears
warm. Opt for mittens over gloves as
they keep your hands warmer. Look for
winter boots that are waterproof as
they will keep your feet dry. Something
that just came to my attention recently

is the importance of using neck
warmers instead of a scarf.  Scarves
can get caught on objects and cause
strangulation. Make sure to wear any
other protective gear that is needed for
the activity that you are participating
in. For example, Parachute Canada
suggests wearing a ski helmet while
tobogganing as they are designed for
similar purposes. It is also essential
that you buckle up your gear correctly,
as having protective equipment
unsecure will not provide the
protection needed to prevent or reduce
the severity of an injury. 

Get Trained
This season many families will hit the

slopes at one of the many ski hills
within Canada. Getting trained and
taking a lesson can reduce your chance
of injury and will give you the skills
and knowledge you need to feel more
confident. 
Another popular winter activity is

tobogganing so it is important to talk to
your children about sledding safety.

For example, ensure that your child is
sitting in the sled and that arms and
legs stay inside. To avoid crashing into
other tobogganers, slide down the
middle of the hill and walk up the
sides. 
As a young child, I endured a

tobogganing crash that could have
been prevented had the individuals not
been walking directly up the middle of
the hill. For whatever winter activity
you are doing, ensure you are trained
so that you can reduce your risk of
injury while enjoying our beautiful
Canadian winters. 
For more information about winter

sports and activity safety please visit:
http://www.parachutecanada.org/inju
ry-topics/item/winter-safety
Myhealth.alberta.ca

https://myhealth.alberta.ca/Alberta/P
ages/sledding-and-snow-safety.aspx

Lisa Doyle is a Health Promotion
Facilitator with Alberta Health Services.
She can be reached by e-mail,
lisa.doyle@ahs.ca

Winter safety is of utmost importance in Alberta

EDITOR:
The Dec. 5 announcement of $240

million for industrial energy-efficiency,
$400 million in loan guarantees for
commercial energy-efficiency, and $63
million for bioenergy projects is
welcome news indeed. 
These retrofits will help reduce the

40% of Canada's greenhouse gases
emitted by buildings and improve
competitiveness of our local

industries. These funds reinvest
Alberta's carbon levies and support
construction jobs here in Medicine
Hat. Construction employs one in nine
working Albertans. 
JOHN RODERMOND, CHAIR, 
MEDICINE HAT CONSTRUCTION

ASSOCIATION AND PAUL
HEYENS, CHAIR, ALTA

CONSTRUCTION ASSOCIATION

Government support for energy
efficient buildings welcome news

COURTESY AHS
Holidays are a joyful time, offering a chance to

reconnect with friends and family. 
But for many it can also cause loneliness and be

painful time of year. You may worry about family
matters, or it may be a painful reminder of past
times.
During the holidays try focusing on some simple

steps that can help reduce stress, depression and
grief that are commonly felt during this time of year.
Here are some ideas that may help you:
• Do something for yourself. Often times we are so

busy taking care of others we forget to focus on
ourselves. Take time for yourself this season by doing

something you enjoy, go for a walk, or try a new
hobby such as yoga or meditation. 
• Connect. Join a community group, reconnect with

friends, or volunteer. 
• Keep a regular sleep, meal, and exercise schedule

and limit alcohol. Taking care of yourself will help you
deal with stressful situations during the holidays. 
• Get organized. Make lists or use an appointment

book to keep track of tasks to do and events to
attend. 
• Learn to say no. It's okay to say "no" to events that

aren't important to you. This will give you more time
to say "yes" to events that you do want to attend.
• Know your spending limit.Lack of money is one of

the biggest causes of stress during the holiday
season. This year, set a budget and don't spend more
than you've planned. 
• Give something personal. You can show love and

caring with any gift that is meaningful and personal.
Make a phone call or write a note and share your
feelings.
Remember, get help if you need. 
Holidays can be especially hard if you are already

dealing with the death of a loved one or the breakup
of a relationship. 
Talk with a health care professional in your area or

call the Mental Health Helpline 1-877-303-2642 or
Health Link at 811.

Tips to overcoming holiday stress and grief 

Send your letters
to the editor to:

rdahlman@prairiepost.com
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After the cancellation of last year's

annual beef pen show, the Medicine
Hat Exhibition and Stampede is
gearing up to host its 20th event Dec.
15-16 with a strong showing for pen
show entries and trade show vendors.
Last year's pen show, which would

have been their twentieth, was
cancelled due to TB being detected in
several southern Alberta cattle. 
Cancelling last year's pen show was

the right thing to do explained one of
this year’s organizers.
"The people thanked us for cancelling

last year," said MHE&S president,
Brian Schneider. "But, we could not
take any chances with the high-
powered cattle we had."
The people are returning to the event

in great numbers, with breeders
coming from across western Canada
and possibly Montana for this year's
event.
"We are ahead of where we were last

year when we had to cancel," he said.
"The entries started out slow, but have
(recently) picked up a lot towards the
end."

In fact, support has increased
steadily over the past two decades.
Twenty-one years ago, in 1996,
Schneider and Brian Palichuk both sat
on the livestock committee and ran a
livestock show in the summer months.
It was then that the idea for a winter
pen show came to be.
"It was Brian who came up with the

idea to start a pen show for in the
winter," said Schneider. "We started
small in the pavilion. The field house
was just being built at the time."
The annual pen show started small,

but has since grown to include a trade
show, 4-H grooming, and a steak fry,
prepared by the breeders. 
The pen show will feature breeders

showcasing their commercial and
purebred cattle, 4-H grooming, and a
steer jackpot. Livestock entries are
eligible to win a one-year lease of an
EBY Maverick stock trailer.
It will be strength in numbers at the

Cowboy Christmas Trade Show as well,
with vendors selling everything from
jewelry and baked goods to candles,
saddles, western tack, leather gloves,
wooden toys, and more.
"The numbers are really strong for

our trade show," said Schneider.
The 20th annual Medicine Hat

Exhibition and Stampede Beef Pen
Show and Cowboy Christmas Trade
Show takes place at the Cypress Centre
in Medicine Hat on Dec. 15, starting at
4 p.m.  The steak sampling takes place

on Fri. Dec. 15 at 6 p.m. in the
auditorium.
A free pancake breakfast takes place

from 8-11 a.m. on Saturday morning
with the events to run until 5 p.m.
For more information, go to

www.mhstampede.com.

Med. Hat Pen Show will rebound after 2016 cancellation

Prairie Post file photo 
The last Medicine Hat beef Pen Show was in December 2015. 

CONTRIBUTED
Connect OnFarm started out four years ago as a new company with

a strong grass roots focus on farmer relationships and fresh
approaches to support livestock operations with innovative feed and
nutrition programs.
Today the advancing company, based in Lethbridge, and serving

major farming operations both north and south of the border, is
preparing to enter a fresh chapter for 2018 as it celebrates the
contributions of outgoing core team members Wes Friesen and Cleuza
Friesen. Full ownership of the business is in the process of being
transferred to Cal Ginter, President of the company who co-founded
Connect OnFarm with Wes Friesen in fall 2013.

Ownership transition
“We have enjoyed an amazing ride together,” says Ginter. “I can’t

thank Wes and Cleuza enough for their tremendous contributions to
the development and progress of Connect OnFarm, and more
importantly for their ongoing friendship. I wish them all the best
moving forward. Connect OnFarm has been fortunate to build an
outstanding base of customers, partners and suppliers who make up
the Connect OnFarm family. We look forward to building on this
foundation as we enter the next chapter for the company.”
“What an enjoyable and rewarding experience it has been for both

Cleuza and myself to be a part of Connect OnFarm,” says Wes Friesen.
“We would like to express our great appreciation to all of the
customers. We would like to thank Cal for the terrific partnership and
for the friendship, which we look forward to continuing. We wish all
the best to Connect OnFarm for continued progress and a bright
future.”

New opportunities
With the shifts at Connect OnFarm, coupled with continued strength

in business activity and prospects, opportunities have opened on the
Connect OnFarm team for qualified individuals, says Ginter. “It’s a
great time to reach out for those with a passion for serving farmers.”
Connect OnFarm offers a range of services based around a focus on

helping farming operations with nutrition programs for livestock, with
an emphasis on pigs and poultry. It provides a full range of consulting
services and also supplies a variety of product options, including
Connect OnFarm custom label products such as Encompas5 and
WeanEase. A key product focus is naturally derived feed additives that
offer a range of efficiency, performance, health, welfare and
environmental advantages.Customers of Connect OnFarm have
earned industry recognition for their advances in numerous aspects of
performance and sustainability, including successful transitions to
systems featuring enhanced antimicrobial stewardship and alignment
with branded retail programs.

Strong outlook
“As we look ahead to 2018, the outlook for our customers remain

strong,” says Ginter. “The opportunities for innovation and
improvement at the farm level have never been greater, with science-
based approaches that help producers operate not only more
profitably but also more sustainably.
“We are anticipating an exciting year of advancement working with

our valued customers and partners across the industry.”
Connect OnFarm is a company built on serving producers and

helping farming operations become more profitable, innovative and
sustainable.

Connect OnFarm enters
new chapter of advancing
farming following changes

CONTRIBUTED
A University of Lethbridge professor sees

synthetic biology as a driver of the next
generation of scientific researchers and a key
to economic diversification and prosperity in
southern Alberta and beyond.
Dr. Hans-Joachim Wieden, an Alberta

Innovates Strategic Chair in Bioengineering in
the Department of Chemistry and
Biochemistry and director of the Alberta RNA
Research and Training Institute (ARRTI), says
in a recently published article in the world-
leading journal Nature Biotechnology that
engaging students in synthetic biology projects
enhances their desire to pursue science,
technology, engineering and mathematics
(STEM) careers and ultimately leads to
advances benefitting society both economically
and socially. 
This training is even more impactful when it

begins at the high school level and is in step
with the high school curriculum in the
province of Alberta.
His vehicle of choice – high school iGEM

(International Genetically Engineered
Machines) competitions.
“The transdisciplinary nature of synthetic

biology projects creates a powerful learning
opportunity for high school students by
combining aspects of biology, chemistry,
computer science, mathematics, engineering
and social studies,” says Wieden. “I believe
that synthetic biology projects integrate well
into the high school curriculum and can
provide a dynamic training environment for
students and add an excellent engagement
and education tool, allowing students to
explore the scientific, as well as ethical, legal
and social implications of the field.”
Wieden and his group at the U of L have

been at the forefront of Canadian participation
in iGEM competitions for the last decade,
winning nine gold medals and launching a
high school program encouraging participation
both locally and provincially.
The primary aim of synthetic biology is to

apply engineering principles to biological
systems, and in turn produce a desirable trait
or behaviour. 
The most notable success of synthetic

biology is the engineering of artemisinic acid
biosynthesis in yeast, a technology being used
to produce anti-malarial treatments.

Locally, high school iGEM teams have
produced project ideas tackling environmental
issues (desalinization, chlorofluorocarbon
degradation), health (diabetes, cancer
detection) and agriculture (safe pesticides).
Each project is student-driven and executed
and supported by U of L graduate student
teaching units. 
The projects provide an opportunity for

hands-on, experiential research currently
unavailable in the high school curriculum.
“This is not just about training scientists;

this is about training the next generation of
bioengineers and entrepreneurs,” says Wieden,
noting the desire to continue to diversify the
provincial economy. “Precision agriculture is
the next big thing in biotechnology and that
will require well-trained bioengineers and we
are in an excellent position to do that.”
Wieden points to the University’s Destination

Project, scheduled to open in 2019, and its
focus on transdisciplinary learning, which is
reflected in the study of synthetic biology and
particularly in iGEM training. 
Taking this to the high school level further

prepares the next generation of students for
post-secondary and career success. To do so,
however, challenges must be overcome.
Securing supplies, materials, equipment and
funding to support high school iGEM projects
can prove difficult for some teams, but Wieden
says the results are worth the investment, and
the University can help lower some of the
barriers.
Already, the U of L has offered workshops,

supported by Synbridge, for provincial high
school teams. Further, there is a proposal to
create professional development programs for
high school teachers and their students to
better equip them to run their own iGEM
programs.
“Synthetic biology provides an excellent

training environment for students due to the
multidisciplinary nature of the field in general
and the iGEM competition in particular,” he
says. “The significant social, environmental
and economic implications of synthetic biology
cannot be overstated and I believe it is
imperative we provide educational
opportunities to interested students as early
as possible.”

A link to the full Nature article can be found
here: http://rdcu.be/tiQj

Synthetic biology education
touted as impetus for STEM
careers, research advances
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Crowsnest  Pass

Photo courtesy Crowsnest Mountain Spirit Festival
The inaugural Mountain Spirit Festival is being held this December to
celebrate the rich mountain culture this area of Southern Alberta is host.

BY DEMI KNIGHT
A new event has been introduced to the

Crowsnest Pass this December to
celebrate the unique mountain culture
that this scenic area of southern Alberta
has to offer. From Dec. 8-11 various
places and organizations throughout the
area were home to a festival of events
that were free to attend. 
“This event was inspired by the

Mountain Festival hosted by the
Canadian Mountain Network in
celebration of International Mountain
Day, a UN-designed day (Dec. 11) to
celebrate mountain communities and
cultures across the globe,” says
Community Relations Manager, Claire

Rogers. 
The Crowsnest - Mountain Spirit

Festival “The intention of the event is to
celebrate the unique mountain culture of
the Crowsnest Pass where we live, work
and play,” added Rogers. 
Over the four days, the festival took a

journey through the mountainous area
to offer events to the community and
visitors alike, and with only a small time
for planning, the first Mountain Spirit
Festival is hoping to start off strong this
year and continue to grow in the years to
come to encompass more history and as
recognition and support from the
community evolves.

CONTINUED ON PAGE 10

Crowsnest Pass celebrated culture with
inaugural Mountain Spirit Festival 
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BY DEMI KNIGHT

DKNIGHT@PRAIRIEPOST.COM
The CP Holiday train is rolling through

Southern Alberta this December to raise
donations for local foodbanks at each
stop. 
From entertainment to a spectacular

light showing, the holiday train is back
for the nineteenth year to spread
Christmas cheer and help fight the
growing battle against hunger. 
“Each year we’re touring in support of

foodbanks,” says Manager of Media
Relations with the CP Holiday Train,
Andy Cummings. “The issue of hunger is
an issue that impacts every community,
and that’s what brings crowds together to
help their neighbours, and its something
that everyone can feel good about.”
The CP Holiday Train worked its way

across a grand route of both parts of

Canada and the United States, will be
stationing in several towns throughout
southern Alberta during its voyage.
From Vulcan and Lethbridge to Fort

Macleod, Pincher Creek and Coleman.
On Dec. 10, crowds gathered to take in
the spectacular sight of the festively
decorated train itself and a thirty-
minute event that includes a
presentation from the local food-banks
that each stop is in support of and
performances from both Alan Doyle and
the Beautiful Band. 
With the train making its stops

throughout southern Alberta this
December, all those wanting to
experience the magic whilst helping feed
the hungry can see the train at its
respective stop below.
“We do an alternating circuit so that we

are able to visit as many places as we can

over the years. Southern Alberta is on the
circuit that we come out and visit every
other year,” says Cummings. 
However, as the train may be rolling

through smaller towns, that doesn’t
mean that the communities are any less
supportive. 
In fact, Cummings says that the

Holiday Train has been immensely
successful with people coming out from
the dozens to the thousands over the
years to show their support and donate
to the hungry. 
“We get so much positive feedback,

although the numbers vary greatly at
each stop, we get so many people out
from dozens of people to more than
10,000 people.” 
Since its first appearance in 1999, the

one-thousand-foot-long train that
harbours fourteen brightly decorated rail

carts, has travels to communities across
Canada and the United States to raise
more than $13 million dollars and over
four million pounds of food to help stock
food-banks shelves over the holidays. 
“For us it always come back to the fight

against hunger,” says Cummings of why
the train has continued its holiday
journey over the years. 
“It’s important and it’s free. All we ask

is that people make donations if they are
able to towards the locally represented
food banks. And each year, the
communities come together and enjoy
the show and help those in need and it’s
a beautiful thing.” 

To follow the train, a detailed schedule
of the trains route and stopping
places/times can be found online at
http://www.cpr.ca/holiday-train/
schedule-canada
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CP Holiday Train rolling through Southern Alberta

Photos courtesy of CP Holiday Train
The CP Holiday train on route across Canada in
2015. (Left): There’s always great entertainment.

Where: Milk River at Heritage Hall 213 Main Street

When: Tuesday, December 19th 9:00am-12:00pm

Call: Toll-free 1-877-560-6561

HLAB Promo Code: SAT-HDAY-PPW

New look, same values:
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Take advantage of these limited-time, end of the year o5ers! 

50 FREE  
AIR MILES®
REWARD MILES

Receive a FREE hearing 
test and earn 50 AIR 
MILES® reward miles!
Hearing tests are provided free of charge for adults ages 18 and older. 50 reward mile oIer is limited to adults 
ages 50 and over and is non-transferable. Please allow up to 45 days for the reward miles to appear in your 
collector account. ®†™†Trademark of AIR MILES® International Trading B.V. Used under license by LoyaltyOne 
Inc. and Canada Hearing Ltd. Expires 12/30/17. New customers only, limited to one-time use.

The holidays are a wonderful time to reconnect and celebrate with family and friends. But if you 
struggle to hear well, this time of year can leave you feeling overwhelmed and frustrated.

That’s why we’re celebrating the holidays with these limited-time coupon oIers. Combine and redeem 
them at more than 200 participating locations in Canada! Book your FREE hearing test today!

Hear for the Holidays!

Earn up to 1,000 AIR MILES® 
reward miles with your purchase 
of select hearing aids.
Reward mile value is non-transferable and depends on select models purchased. Please allow up 
to 45 days for the reward miles to appear in your collector account. ®†™†Trademark of AIR MILES 
International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector Account.
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to appear in your collector account. ®†™†Trademark of AIR MILES to 45 days for the reward miles to appear in your collector acco

unt. ®†™†Trademark of AIR MILES 

to 45 days for the reward miles 

to appear in your collector account. ®†™†Trademark of AIR MI

LES 

to 45 days for the reward miles to appear in your collector account.

 ®†™†Trademark of AIR MILES to 45 days for the reward miles to appear in your collector account. ®†™†Tra

dema

rk of AIR MILES to 45 da

ys for the reward miles to appear in your collector account. ®†™†Trademark of AI

R MILES 

to 45 da

ys for the reward miles to appear in your collector account. ®†™†Trademark of AIR MILES to 45 days for the reward miles to appear in your collector account. ®†™†Tra

demark of AIR MI

LES 

to 4

5 days for the reward miles to appear in your collector account. ®†™†Trademark of AIR MILES 
International Trading B.V. Used under licens

e by

 LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under li

cens

e by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loy

alty

One Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loy

One Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loyalty

One Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used 

under li

cense by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Exp

ires

 International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires Internat

iona

l Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loyalty

One Inc.

 and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hearing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada 

Hearing Ltd. Expires International Trading B.V. U

sed unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires Internationa

l Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd.

 Expires

 International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd. Exp

ires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne 

Inc.

 and Canada Hearing Ltd. Expires 

Internat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hear

ing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and

 Can

ada Hearing Ltd. Expires Internat

ional Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires Inte

rnat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd.

 Expires 

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under licens

e by

 LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under li

cens

e by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loy

alty

One Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loy

alty

One Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used 

under li

cense by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Exp

ires

 International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires Internat

iona

l Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne 

Inc.

 and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hearing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada 

Hearing Ltd. Expires International Trading B.V. U

sed unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires Internationa

l Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd.

 Expires

 International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd. Exp

ires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne 

Inc.

 and Canada Hearing Ltd. Expires Inte

rnat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hear

ing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and

 Can

ada Hearing Ltd. Expires Internationa

l Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires Inte

rnat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd.

 Expires 

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under licens

e by

 LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under li

cens

e by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loy

alty

One Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loyalty

One Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used 

under li

cense by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Exp

ires

 International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires Internat

iona

l Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loyalty

One Inc.

 and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hearing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada 

Hearing Ltd. Expires International Trading B.V. U

sed unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires Internationa

l Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd.

 Expires

 International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd. Exp

ires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne 

Inc.

 and Canada Hearing Ltd. Expires 

Internat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hear

ing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and

 Can

ada Hearing Ltd. Expires Internat

ional Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires Inte

rnat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd.

 Expires 

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under licens

e by

 LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per C

olle

ctor Account.
International Trading B.V. Used under li

cens

e by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, p

er C

ollector Account.
International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Colle

ctor

 Account.
International Trading B.V. Used under license by Loy

alty

One Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector

 Account

.
International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector Acc

ount

.
International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Colle

ctor Acc

ount.
International Tr

adin

V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit 

one oIer

 per customer, per Collector Account.
International Trading B.V. Used under license by

 Loyalty

One Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector

 Acc

ount.
International Trading B.V. Used 

under li

cense by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per cus

tome

er Collector Account.
International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Exp

ires 

International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector Acc

ount

.
International Tradin

g B.V. U

sed under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one 

oIer

 per customer, per Collector Account.
Internat

iona

l Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17

. Limit 

one oIer per customer, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per cus

tome

r, per Collector Account.
International Trading B.V. Used under license by Loyalty

One Inc.

 and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hearing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada 

Hearing Ltd. Expires International Trading B.V. U

sed unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per cus

tome

r, per Collector Account.
Inte

rnationa

l Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/3

0/17. Li

mit one oIer per customer, per Collector Account.
Internationa

l Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd.

 Expires

 International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd. Exp

ires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per cus

tome

r, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne 

Inc.

 and Canada Hearing Ltd. Expires 

Internat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 

12/30/17

. Limit one oIer per customer, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hear

ing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and

 Can

ada Hearing Ltd. Expires Internat

ional Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Li

mit 

one oIer per customer, per Collector Account.
Inte

rnat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/3

0/17

. Limit one oIer per customer, per Collector Account.

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 

12/3

0/17. Limit one oIer per customer, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd.

 Expires International Trading B.

V. Used 

under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under licens

e by

 LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under li

cens

e by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loy

alty

One Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by Loy

alty

One Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Tradin

g B.

V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hear

ing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under licens

e by

 LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per C

olle

ctor Account.
International Trading B.V. Used under li

cens

e by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, p

er C

ollector Account.
International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Colle

ctor

 Account.
International Trading B.V. Used under license by Loy

alty

One Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector

 Account

.
International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector Acc

ount

.
International Trading B.V. Used under license by

 Loy

altyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Colle

ctor Acc

ount.
International Tr

adin

V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit 

one oIer

 per customer, per Collector Account.
International Trading B.V. Used under license by

 Loyalty

One Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector

 Acc

ount.
International Trading B.V. Used 

under li

cense by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per cus

tome

r, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Exp

ires 

International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by Loyalty

One 

Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector Acc

ount

.
International Tradin

g B.V. U

sed under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one 

oIer

 per customer, per Collector Account.
Internat

iona

l Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17

. Limit 

one oIer per customer, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per cus

tome

r, per Collector Account.
International Trading B.V. Used under license by Loyalty

One Inc.

 and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hearing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada 

Hearing Ltd. Expires International Trading B.V. U

sed unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per cus

tome

r, per Collector Account.
Inte

rnationa

l Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/3

0/17. Li

mit one oIer per customer, per Collector Account.
Internationa

l Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd.

 Expires

 International Trading B.V. Used under license by LoyaltyOne Inc.

 and

 Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd. Exp

ires International Trading B.V. Used 

unde

r license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per cus

tome

r, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne 

Inc.

 and Canada Hearing Ltd. Expires 

Internat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 

12/30/17

. Limit one oIer per customer, per Collector Account.
International Trading B.V. Used under license by LoyaltyOne Inc. and Can

ada Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hear

ing 

Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and

 Can

ada Hearing Ltd. Expires Internat

ional Tr

ading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires Inte

rnat

ional Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada 

Hear

ing Ltd. Expires International Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing 

Ltd.

 Expires International Trading B.

V. Used 

under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 

Inte

rnational Trading B.V. Used under license by LoyaltyOne Inc. and Canada Hearing Ltd. Expires 
12/30/17. Limit one oIer per customer, per C

olle

ctor Account.12/30/17. Limit one oIer per customer, p

er C

ollector Account.12/30/17. Limit one oIer per customer, per Colle

ctor

 Account.12/30/17. Limit one oIer per customer, per Collector

 Account

.12/30/17. Limit one oIer per customer, per Collector Acc

ount

.12/30/17. Limit one oIer per customer, per Colle

ctor Acc

ount.12/30/17. Limit 

one oIer

 per customer, per Collector Account.12/30/17. Limit one oIer per customer, per Collector

 Acc

ount.12/30/17. Limit one oIer per cus

tomer, p

er Collector Account.12/30/17. Limit one oIer per customer, per Collector Acc

ount.

12/30/17. Limit one oIer per

 cus

tomer, per Collector Account.12/30/17. Limit one 

oIer per

 customer, per Collector Account.12/30/17

. Limit 

one oIer per customer, per Collector Account.12/30/17. Limit one oIer per cus

tome

r, per Collector Account.12/30/17. Limit one oIer per

 custome

r, per Collector Account.12/3

0/17. Li

mit one oIer per customer, per Collector Account.12/30/17. Li

mit one 

oIer per customer, per Collector Account.12/30/17. Limit one oIer per cus

tome

r, per Collector Account.

12/30/17

. Limit one oIer per customer, per Collector Account.12/30/17. Li

mit 

one oIer per customer, per Collector Account.12/3

0/17

. Limit one oIer per customer, per Collector Account.

12/3

0/17. Limit one oIer per customer, per Collector Account.12/30/17. Limit one oIer

 per cus

tomer, per Collector Account.

12/3

0/17. Limit one oIer per customer, per Collector Account.12/30/17. Limit one oIer per customer, per C

olle

ctor Account.12/30/17. Limit one oIer per customer, p

er C

ollector Account.12/30/17. Limit one oIer per customer, per Colle

ctor

 Account.12/30/17. Limit one oIer per customer, per Collector

 Account

.12/30/17. Limit one oIer per customer, per Collector Acc

ount

.12/30/17. Limit 

one oIer per customer, per Collector Acc

ount.12/30/17. Limit one oIer per cus

tomer, p

er Collector Account.12/30/17

. Limit one oIer per customer, per Collector Account.

12/30/17. Limit one oIer per cus

tome

r, per Collector Account.12/30/17. Limit one oIer per

 custome

r, per Collector Account.12/3

0/17. Li

mit one oIer per customer, per Collector Account.12/30/17. Limit 

one 

oIer per customer, per Collector Account.12/30/17. Limit one oIer per cus

tome

r, per Collector Account.

12/30/17

. Limit one oIer per customer, per Collector Account.12/30/17. Li

mit 

one oIer per customer, per Collector Account.

12/30/17

. Limit one oIer per customer, per Collector Account.

12/30/17. Limit one oIer per cus

tomer, per Collector Account.12/30/17. Limit one oIer per customer, per C

olle

ctor Account.12/30/17. Limit one oIer per customer, p

er C

ollector Account.12/30/17. Limit one oIer per customer, per Colle

ctor

 Account.12/30/17. Limit one oIer per customer, per Collector

 Account

.12/30/17. Limit one oIer per customer, per Collector Acc

ount
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CONTINUED FROM PAGE 8
“Our organizing committee wanted to celebrate the

unique mountain culture, recreational opportunities,
history and arts community that exists in the Pass,”
says Rogers of the scheduled events.
“As we only started planning a month ago, we are

very happy with the activities we've been able to
organize.”
Kicking off the festival, Friday saw a night of skiing

at the Pass Powderkeg before Saturday rolls around
offering a full day of gear checking for avid skiers and
snowboarders. Hosted by the Crowsnest Nordic Ski
Club, everyone was invited out to dust off their old
equipment and get a free wax and test run. 
Club members were to be on site to offer advice to

riders of all skill levels the best trails and routes to
maximize their fun on the mountains, whilst hot
chocolates were offered around to keep visitors toasty

in the winter’s cold weather. 
There was Nighttime Snowshoe Adventure

scheduled, which gives participants the opportunity
of watching the meteor shower set to make an
appearance that night in the uniquely beautiful
landscape of the mountains. 
Sunday participants could’ve spent the day hiking

the fifteen kilometres (round trip) to Big Bear/Saddle
Ridge and observe the mesmerizing views that the top
of the climb provides of the Crowsnest Mountains and
the Great Divide. 
However, not all the events were for the actively

inclined, as the Bellecrest Community Association
hosted a festival of lights on Dec. 10 that included a
Santa party, outside bonfire, marshmallow roasting,
entertainment, Christmas carolling and fire truck
rides. 
The festival wrapped up Dec. 11 in recognition of

International Mountain Day. A ‘The Birds and the
Bee’s’ lecture, featured guest speakers Peter
Sherrington and Megan Evans at the Frank Slide
Interpretive Centre. 
With many partnerships, the Mountain Spirit

Festival formed quickly for its breakout event this
December and is ready to take the community by
storm and offer free and fun winter themed activities
for everyone able to attend to enjoy. 
“We would also like to give thanks to the amazing

groups that are part of the organizing committee:
Crowsnest Outdoors, Crowsnest Nordic Ski Club,
Crowsnest Conservation Society, Pass Powderkeg Ski
Area, Crowsnest Heritage Initiative Society and
others. We've had an incredible response,” added
Rogers of the partnerships that made the first ever
Mountain Spirit Festival possible in the Crowsnest
Pass. 

Festival came together because of partnerships

BY DEMI KNIGHT

DKNIGHT@PRAIRIEPOST.COM
The University of Lethbridge joined the international

movement to create awareness of gender-based
violence this December with their ‘Orange You Gonna
Stop for an Orange?’ campaign. 
As part of the ‘Sixteen days of activism against

gender-based violence’ movement, On Dec. 6, (which is
known as the ational day of remembrance and action
on violence against women), volunteer students set up
stations throughout the institution where they handed
out oranges and shared sixteen ways everyone can
help end violence against women.
With strong values to participate in this sixteen-day

long campaign, the university chose to support the
movement by hosting this event on the day that marks
the anniversary of the fourteen young women who were
murdered at l’École Polytechique de Montréal in 1989,
to give students an opportunity to learn about the
history of why this movement is needed as well as
paying honour to the victims of one of these horrific
gender-based crimes. 
“We as a group have decided to participate in the

sixteen days of activism, by picking just one day on
Dec. 6 which is the national day of remembrance and
put the two together, to honour the day as well as
spread awareness of the movement,” said student Kate
Potts who was an event volunteer.
With the university narrowing in on providing

information to students on the movement of ending
violence against women, volunteer students set up
three locations throughout the institution and handed
out oranges to interested faculty and students, each of
which had a slip on it that listed one of sixteen ways to
help the cause. 
“I think women in particular are making so many

strides towards equality, and a lot of times the violence
and adversity women face gets swept under the rug,”
added Potts on why movements like these are
necessary in today's society. 
“It’s not until you talk about it that you realize how

real it is. I know it’s constantly getting better, but it’s
still so important to recognize where this movement
came from and that it is still getting glossed over a lot
of the time.”
With the event being well-received by many students

and faculty alike, Potts said that the fourteen
volunteers throughout the day handed out a total of
thirty-five, five-pound boxes of oranges in total. 
“It was so well received,” said Potts, “Many students

stopped by to talk to us about what we were doing, and
a lot of faculty members who were alive when the
murders happened thirty years ago, thanked us for
honouring those women.” 

As well as handing out oranges and slips on ways to
prevent violence against women, the stations were also
set up with the names and biographies of the fourteen
women murdered on the Montreal campus in 1989,
along with textbooks that showed they were students
and a red rose too. 
“I think one of the biggest reasons is to help raise

awareness, but it’s also important to bring back this
day of remembrance, and bring to light that even
though it was almost thirty years ago, in reality it’s not
that long ago and it really happened, and we wanted to
bring that reality home,” said Potts. 
“A lot of students were taken aback by it and was

almost shocked because they didn’t really know about
it, but it holds a lot of value and meaning within
society and to students definitely.”
With the ’16 days of Activism Against Gender-Based

Violence’ movement beginning on the international day
of violence against women, (Nov. 25) and ending on
International Human Rights Day on Dec. 10, the
University took a day to reflect on history and advocate
for the future with their event. However, with
advocating also came the task of creating a profile for
students to learn all the ways that they can get
involved and help the cause. The entire sixteen ways to
help end violence against women that were given out

one by one on the oranges throughout the day, as well
as information on the movement as a whole can also
be found online through the university’s website at
http://www.uleth.ca/sexual-violence/awareness-
activities.

A stand to protect women against violence with a campaign of their own

Photos by  Whitney Balog
Caitlin McPhee (left) and Kate Potts (right) students and Sexual Violence Support Ambassadors at the
Orange you gonna stop for an Orange Campaign at the University of Lethbridge on Dec. 6 to help
raise awareness and honour victims of gender-based violence.

CONTRIBUTED
Drivers are asked to help keep Alberta roads safe

this winter by driving to conditions and giving
snowplows room to work.
“Our first priority during the winter months is

safety, for both the public and our plow operators.
Drivers need to exercise caution when approaching a
snowplow and should not try to pass,” explains Ron
Glen, CEO, Alberta Roadbuilders and Heavy
Construction Association.
“Our operators will pull over to allow vehicles to

pass when it is safe to do so. We are out in full force
to clear the roads as soon as possible, sometimes in
less than ideal conditions, and we appreciate the
public’s assistance."

Albertans can find the location of snowplows in
real time and get the latest road conditions by
downloading the 511 app at http://511.alberta.ca/.

Quick facts
• Each year, Alberta’s contractors strategically

deploy approximately 600 snowplows to clear 31,000
kilometres of provincial highways.
• During winter storms, priority is given to clearing

major highway corridors with high volumes of traffic,
critical commuter routes and emergency services
routes.   
• Snowplows drive between 30 and 50 km/h when

blading snow and applying salt and sand to
roadways. 
Drivers are advised to use extra caution when

travelling near snowplow equipment by leaving extra
space and only passing when it’s safe to do so. Plow
operators pull over frequently to allow queued traffic
to pass.
• Highway maintenance contractors and Alberta 511

monitor road conditions 24 hours a day, seven days a
week.
• The number of collisions spike in the winter

months, with significantly higher (20 per cent or
more) numbers in November, December and January. 
For up-to-date road information and traffic delays

check out the road reports at:
• Call: 511 toll-free
• Visit: 511.alberta.ca
• Follow: @511Alberta

Help keep Alberta roads safe this winter by following rules

The board stood proud at the tables, as passing
students signed the surface to pledge their
support in helping end violence against women.
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Palliser School Division photo 
ARTISTIC: Vulcan’s Country Central High School student  Grade 8 student Anna Lundgren looks over
Palliser Regional Schools’ greeting card, which features her artwork. Please see Page 13 for story. 

CONTRIBUTED
The 41st annual Waterton Christmas Bird Count on

Friday, Dec.15  (count week December 12-18) is the
perfect colourful winter activity for those who enjoy
the outdoors and are interested in birds. Entry to the
park is free in celebration of Canada 150 and
participation in the event is also free. This is only the
second time in the 41 year history of the bird count
that there has been a wildfire the summer before the
count. How will this year differ from last? In late
September, park staff heard many more woodpeckers
than usual in some of the closed areas of the park.
Will there be more on this year's count? 
Organized by the Crowsnest Conservation Society in

collaboration with Waterton Lakes National Park.
Check back for updates on event dates and locations.
To register as a volunteer for any of the projects,
phone 403 859-2224 or send us an email at
wlnp.volunteer@pc.gc.ca
Waterton’s Christmas Bird Count is part of the

longest running citizen science project in North
America. Everyone is welcome, from beginners to
expert birders. Participants are invited to spend a
couple of hours or more identifying and counting birds
in their favourite part of Waterton Lakes National Park
that is open to the public. Volunteers self-register at
the community fire hall where they pick up their
combined winter bird check list and data sheet.
Volunteers are then asked to gather at 2 p.m. at the
Waterton Lakes Lodge to discuss sightings. Data
sheets provided to participants at the start can be
handed in at that time or submitted electronically
within two weeks of the count date. If volunteers are
unable to attend the official count day or they are
interested in coming for more than one day, they can
also record the species they have seen during the
count week. Count week is three days before and three
days after the official count day. On those six extra
days the number of individual birds seen per species
aren’t tracked, only the species.   
The Audubon Society started the Christmas Bird

Count in 1900. Data collected during the Waterton
count is submitted to Audubon and Bird Studies
Canada. Combined with other data from Alberta,
Canada and the rest of North America, the information
helps researchers, conservation biologists, wildlife
agencies and interested individuals to study the long-
term health and status of bird populations across
North America. 

For more information about the Waterton Christmas
Bird Count please visit:
http://www.pc.gc.ca/en/pnnp/ab/waterton/activ/be
nevolat-volunteer/evenements-events  

Christmas bird count
goes Dec. 15, but Count
Week goes until Dec. 18

CONTRIBUTED
The Farm Credit Canada (FCC) 4-H Club Fund is

providing $107,000 to 216 4-H clubs across Canada to
support various local events and activities. 
In Alberta, 52 4-H clubs received a combined total of

$26,000. The fund is part of FCC’s $1 million
contribution committed over four years to 4-H Canada.
This contribution, in addition to supporting local 4-H
activities, supports national as well as provincial 4-H
initiatives.
“The FCC 4-H Club Fund is part of our long-term

investment in the future of agriculture,” said Todd
Klink, executive vice-president and chief marketing
officer at FCC. “Projects offered through 4-H Canada
are aimed at developing the leadership, confidence and
values young people will need to be successful in this
vibrant and growing industry, as well as life outside of
agriculture. Of course, it’s no secret we want the next

generation to consider a career in agriculture and the
agri-food sector, so we are proud to support 4-H
programs that strengthen the bond between this
industry and young people across Canada.”
The FCC 4-H Club Fund awards up to $500 for

projects such as achievement days, horse clinics, field
trips, public speaking workshops and purchases of
equipment, just to name a few. The next application
period opens in fall 2018.
“We are grateful to our partner FCC for their

incredible support of 4-H in Canada,” said 4-H Canada
CEO, Shannon Benner. “Having a partner that actively
engages and shares in our values is extremely valuable
to our organization. This generous partnership with
FCC will ensure that 4-H at all levels has the tools it
needs to continue helping to develop responsible, caring
and contributing young leaders in communities...”
To view the list of recipients, visit www.fcc.ca/4-H.

FCC contributes $107,000 to
216 4-H clubs across Canada

CONTRIBUTED
In the spirit of encouraging reconciliation with

Indigenous peoples, the RCMP Cadet Training Program
will be modified to include a blanket exercise on
Indigenous history.
Participants will take on the roles of Indigenous

peoples in Canada. They will stand on blankets
representing their land and physically walk through the
pre-contact, treaty-making, colonization and resistance
historical periods. 
Starting Dec. 5, each cadet troop training at the RCMP

Academy will complete the blanket exercise as part of
the module on missing persons.  The exercise will be
performed by RCMP Academy instructors under the
watchful eye of a knowledge keeper, an Elder from
Saskatchewan. The RCMP Academy believes this
addition to its curriculum will further engage cadets in
the history of our peoples and will have a durable impact
on their work in the field. RCMP Academy indicate they
are proud to be participating.

Cadet training at RCMP
Academy in Regina to
include a blanket exercise
on Indigenous history 

Send community
calendar events to:

rsanchez@prairiepost.com

CONTRIBUTED
Grain Growers of Canada (GGC) announced its

Executive Committee for 2017/2018, elected at its Nov.
28 Board of Directors meeting in Calgary. Jeff Nielsen
has been re-elected to lead the organization as President,
while Art Enns remains as GGC’s Vice President.
Each member organization appoints a farmer director

to the Grain Growers’ Board, from which a five-person
Executive Committee is elected. The Grain Growers of
Canada’s Executive for 2017/2018 is: President – Jeff
Nielsen (Western Barley Growers Association); Vice
President – Art Enns (Prairie Oat Growers Association);
Executive – David Bishop (Alberta Barley); Executive –
Michael Delaney (Atlantic Grains Council); Executive –
Doyle Wiebe (Canadian Canola Growers Association).
““The Federal Government has set a target to grow

Canada’s agri-food exports to at least $75 billion
annually by 2025. Grain Growers of Canada will
continue to work to ensure today’s growers have the
tools they need to help the sector meet this ambitious
goal,” said Nielsen. 

During the meetings, Directors discussed the critical
issues. There was a clear consensus that farmers need:
· Improved access to export markets achieved through

the successful conclusion of CPTPP and NAFTA
negotiations and the initiation of talks with China;
· A competitive tax framework that recognizes the

unique challenges grain growers face;
· Changes to Business Risk Management (BRM)

programs to make them more bankable and predictable.
Mark Brock, Chair of the AgGrowth Coalition met with
the GGC Board to update them on the status of the BRM
Program Review and how farmers are working together
to secure meaningful changes to BRM programs;
·Transportation systems that get products to port

reliably and consistently. Grain farmers need to see Bill
C-49, the Transportation Modernization Act passed as
soon as possible; and
·A science-based regulatory system, administered by

well-resourced regulatory agencies that support farmers
as they produce the world’s most environmentally
sustainable, safe and productive grains.

Grain Growers of Canada names executive, priorities 
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LIGHTING UP THE NIGHT: Prairie Post West reporter and photographer Demi Knight was able to capture some beautiful images during an evening at Nikka
Yuko Japanese Garden as administrators there welcomed the Garden’s 2nd annual Festival of Lights.



BY CRAIG ALBRECHT

PALLISER REGIONAL SCHOOLS
Like many artists, Anna Lundgren can be her own worst critic.
The Grade 8 student was caught off-guard when she was announced as the winner of

Palliser Regional Schools’ annual Greeting Card Showcase during a County Central
High School assembly.
“I was surprised,” said the modest 13-year-old. “I didn’t think it was very good.”
A selection committee at Palliser’s Central Office thought otherwise, as Lundgren’s

original artwork topped more than 60 entries from across the school division. This
year’s theme was “A Winter Wonderland,” and her interpretation led to a watercolour
and wax crayon rendition of a wintery, forest scene complete with wildlife.
It was Lundgren’s first time entering an art contest and she drew her inspiration from

a source common to many of her fellow teens.
“Lots of things on the Internet about “winter

wonderland” were like deer, and the snow, and like trees,”
she explained of her artwork, which took three classes to
complete.
Although Lundgren has long enjoyed art – colouring

first, and now drawing – she’s not aware of inheriting
such talents from parents Edie and Jeff. She also has an
older brother, Travis, who attends CCHS, and younger
brother, Garett, who goes to Vulcan Prairieview
Elementary School.
Palliser’s itinerant art teacher, Michael Shain, describes

Lundgren as a very capable and skilled student.
“She demonstrates a strong desire to learn and improve

and she's always willing to try new techniques and
media,” said Shain, who made a special effort to be at the
assembly. “She is coachable and super pleasant and just
a real pleasure to have in class.”
For her efforts Lundgren won a gift card to Chapters,

will have her artwork featured on the cards Palliser sends
out to community partners, and she also received 25
cards for her own personal use.
If entering an art contest was a new concept for her, like

many teenagers she’s also unfamiliar with the practice of
mailing out greeting cards. As such, Lundgren isn’t sure
yet how many she will send out to family and friends, and
how many she’ll put away as keepsakes.
Robert Strauss, Chair of Palliser Regional Schools Board

of Trustees, made the surprise announcement and
presented Lundgren with her prizes. He was joined at
County Central by Trustee Lorelei Bexte. Strauss made a
point of thanking Shain for his continued support of the
greeting card showcase and his passion for the arts.
The art teacher  uses the contest as a learning

opportunity for his students.  Although he didn’t delve
into the history of greeting cards as much as he has in
the past, he did use the occasion as a culminating activity
in their watercolour unit.
“I always brainstorm and discuss linguistic cues as

starting points in the design process and we did talk
about honouring all faiths and keeping this as a winter
holiday greeting card,” he said.
Shain said it’s always satisfying to see students take

an interest in the arts, adding this time of the year does
provide lots of inspiration.
“I think the project appeals to the child in all of us.

We delight in the rituals of Christmas, the food, family
and the joy of giving and getting gifts,” he said.
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County Central High artist
wins card showcase

Palliser Regional School photo
Trustee Lorelei Bexte (from left to right), student Anna Lundgren and Chair
Robert Strauss at the assembly where the Country Central High School
student received prizes for her winning greeting card design.
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during regular business hours to buy up to 4 passes maximum.
Quantities are limited, have your credit card ready when you call.

These passes are good for any day 
with no date restrictions… 

Regular $8820 ($84 + GST)

Sell for $6825 ($6500 + GST)

Photo by Mountain Drift Photography

Castle Mountain Day PassesCastle Mountain Day Passes 
now on sale…now on sale… 
Discounted price availableDiscounted price available
exclusively through theexclusively through the
Lethbridge HeraldLethbridge Herald 

Call 403-328-4433Call 403-328-4433

Business Directory

101 Centre Street,
Box 90 Vulcan AB, T0L 2B0

Phone: 403-485-2414
Fax: 403-485-2492

OPEN MONDAY THRU SATURDAY

www.furniturevilla.com

Contact 
Maggie at 403-380-5281

or 
Don at 403-380-7580

Business Directory ads 
start as low as

$50
/month!

COMMITTED TO PROVIDING CUSTOMERS WITH AFFORDABLECOMMITTED TO PROVIDING CUSTOMERS WITH AFFORDABLE 

METAL ROOFING AND SIDINGMETAL ROOFING AND SIDING

Welling, AB | 403-752-3775|

“Quality & Service You Can Trust!”

Specializing in Custom Built Radiators
Performance & Industrial

Hours of Operation
Monday to Friday 7:30 - 5:30

Saturday 7:30 - 12:30
3220 - 12 Ave. N.

Lethbridge, AB T1H 5V1
www.donsradiators.ca

Don Soenen, Owner

Phone: 403-329-6969
Cell: 403-394-6668
Fax: 403-329-3919
Toll Free: 1-866-999-6645
Email: don@donsradiators.ca

DON’S RADIATORS LTD.
Over 37 Years ExperienceSame Day Service

403-752-0173 | 403-382-0542 | Iwdennis2@gmail.com

Are YOUR Countertops
 Dated • Chipped • Faded

 Cracked Or Just Plain UGLY?

Free Home Estimates
Replace Them Affordably

Call Today 403-329-3035

COULEE COUNTERTOPSCOULEE COUNTERTOPS
QUALITY LAMINATE COUNTERTOPS

3130 2ND Ave. N., Lethbridge • www.couleecountertops.com
QUALITY LAMINATE COUNTERTOPS 

3130 2ND Ave. N., Lethbridge • www.couleecountertops.com
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DDeecc..  1177  ——  SShhaauugghhnneessssyy
Shaughnessy Community Centre will
hold its monthly Classic Country Jam
Session Dec. 17 at 1 p.m., with
supper to follow at 5 p.m. (cost $10).
For more details, call Dorothy at 403-
381-3589.
DDeecc..  1177  ——  RRaayymmoonndd
The Rotary Club of Raymond will
present the Annual Rotary
Community Carole Festival Dec. 17
at the Raymond Cultural Hall, 200
West and Church Avenue. Raymond
High School Band Prelude at 6 p.m.,
opening choir at 6:30 p.m. A variety

of school, community and church
choirs will perform. Collecting at the
door non-perishable food items for the
Standoff Food Bank and gently used
children’s and youth books for the
Kainai Public Library and community.
DDeecc..  1188  ——  RReettllaaww
25th Annual Retlaw Candlelight
Christmas Service at the Retlaw
Union/United Church. The Retlaw
Historical Society is hosting the
Candlelight Christmas Service
starting at 7 p.m. People encouraged
to dress warm. Service by: Pastor
Jeff Frostad. Singing by: Copperfield

Farms Choir. Pianist Marian
Parkinson-Howg. Cookies made by
the best bakers.
DDeecc..  1188  ——  MMiillkk  RRiivveerr
Milk River and District AG Society's
AGM is at 7 p.m. at the Civic Centre.
DDeecc..  2233  ——  LLeetthhbbrriiddggee
Winter Lights Festival - Emperor's
Birthday featuring Sleigh Rides at
the Nikka Yuko Japanese Garden (9
Ave S & Mayor Magrath Dr)
Lethbridge. The Winter Lights
Festival is back to bring light and joy
to Southern Alberta through the
darkest months! Experience the

illumination of over 100,000+ lights
decorating the beautiful Nikka Yuko
Japanese Garden. Last year the
festival became Lethbridge's newest
winter tradition and Nikka Yuko is
thrilled to be hosting this festival
again from December 1st until
February 3rd. On Dec. 23, Nikka
Yuko will be celebrating His Imperial
Majesty Akihito birthday. Join us for
this important Japanese day of
celebration before the Garden closes
for the holidays. Nikkei Cultural
Society will be providing rice
crackers and green tea and cake for

our guests starting at 6:30 p.m. until
the last rice cake and piece of cake
is consumed. Nikka Yuko will be also
hosting sleigh rides around part of
Henderson Lake. This service is
included with purchase of admission
to the Winter Lights Festival or for
season pass holders. Guests will be
picked up just outside the Visitor's
Centre and taken on a 10 minute
ride to view the lights from the north
side of the lake. Sleigh rides will
begin shortly after 6:30pm finishing
at 8:30 p.m.
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The Weekly Crossword CLUES ACROSS
1. Member of a Semitic
people
5. Certified public ac-
countant
8. Residue
11. Sayings attributed to
Christ
13. The products of
human creativity
14. Listen to
15. Longed
16. No (Scottish)
17. Descriptor
18. Yankees’ sensation
Judge
20. Zero
21. Comics legend Lee
22. Honorary title holder
25. “Uncle Joey”
30. Graceful and stylish
31. Pitching term
32. Former Mets out-
fielder Jones
33. One who avoids ani-
mal products
38. Quick to learn
41. Mechanism in an
organ
43. Redo with new ma-
terials
45. Epics

47. Wings
49. Extrasensory per-
ception
50. Cavalry sword
55. Bangladeshi mone-
tary unit
56. Not the bottom
57. Afflicted
59. Bound
60. One who is highly
skilled
61. Jewish spiritual
leader
62. Tall, rounded vase
63. Liturgical language
of Hinduism (abbr.)
64. Cheek

CLUES DOWN
1. Pie _ __ mode
2. Portuguese cape
3. Ottoman military title
4. Movable frame used
in burials
5. Type of coal
6. A treeless grassy
plain
7. Artist’s workroom
8. Assists
9. Protein-rich liquids
10. A song of praise to
God

12. Much __ about noth-
ing
14. Japanese city
19. Atomic number 10
23. Egyptian goddess
24. Go places
25. Having ten
26. Complete
27. Automotive belt
28. Psyche
29. Melodious bird
34. Medical personnel
35. Acquired
36. Type of beverage
37. Neither
39. Spanish monetary
units
40. Small area of grass
41. Your
42. Diana __, singer
44. Salt’s partner
45. Made of wood
46. No longer alive
47. Alaskan island
48. Wild animal’s rest-
ing place
51. Swiss river
52. Partiality
53. “Luther” actor Idris
54. UNLV’s “Runnin’ __”
58. Criticize

If you have a community calendar event, please email it to: 
rdahlman@prairiepost.com

(one week prior to the publishing date. It’s free.)
It will also appear on our website’s calendar: www.prairiepost.com
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PRAIRIE POST CLASSIFIEDS! 
Your most comprehensive, up to the minute information source for the agricultural community now offers one

of the most economical mediums to deliver your advertising message.
Whether you’re buying, selling, or sending out personal greetings across the prairies,

Prairie Post Classifieds has you covered!
For more details contact us at

403-328-4433
or toll free at

1-866-628-4433
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Articles for 
Sale 

0115

2  NEW  AIR  Com-
p r e s s o r s . $ 2 5 0
each. Some New Air
Tools and Other
Items. OBO 403-
942-3955

3  WHEEL  GO  GO
Scooter. Like New!
$975. Call 403-942-
3955

F R E E  B I B L E
C O R R E S P O N D -
E N C E C O U R S E
non-Denominational
Call 403-328-0855
l e a v e n a m e &
contact information

Furniture 
0140

LIKE  TO  READ  or
watch  TV  in  bed?
Sealy Supreme Twin
XL adjustable bed.
38 in. W x 82 in. L.
Includes base and
pillowtop mattress.
Remote hand con-
trol elevates head or
feet. Always in fra-
g rance f ree , no
smoking, no pets
home. Bed only 6
years old. New price
$3300. Yours  for
$ 3 2 5 .  P h o n e
403-394-0707 after
10 am.

Commercial 
Sales 

0330

C O M M E R C I A L
PROPERTY  FOR
SALE  IN  DOWN-
TOWN  MEDICINE
HAT. 3 buildings for
t h e p r i c e o f 1 !
$650,000 For more
i n f o r m a t i o n :
www.medhatbui ld
ing.com

Houses for 
Sale 

0340

MILK RIVER
4 bdrm 3 bath 4300
sq f t bunga low .
Mainfloor has bright
kitchen,laundry, liv-
ing rm, formal din-
ing area, family rm
with F/P and office.
Downstairs family
and rec rm with pool
table. 2 heated gar-
ages, Lg deck with
patio. Fully land-
scaped yard with u/g
sprinklers.
Contact Bernie at
403-642-7033 or
403-223-3344 Re-
max

Kelly 
Blais
Sales and 

Lease Consultant

Cell 
403-330-5519

Work 
403-328-9651

Houses for 
Rent 

0440

S O U T H S I D E
LAKEVIEW  AREA.
3 bd newly renov-
ated furnished main
f loor. Avai l Now.
P h o n e o n l y :
4 0 3 - 3 0 8 - 1 7 7 7 .

Duplexes for 
Rent 

0445

S/S 2 bedroom
1.5 bath

4 Plex, adults only
no pets/smoking

$1100+utilities+DD
Ask about our rental

incentives!
403-330-5637

Shared 
Accomodations 

0460

M I D  S I Z E
FURNISHED Room.
includes Cable, int,
util, W/D, Large win-
dow, Nside $500/mo
Call 403-795-1667
or 403-388-3262

Suites for 
Rent 

0465

W/S  BRIGHT  3  bd
u p p e r  s u i t e .
F/S/DW shrd W/D
B i g b a c k y a r d
$1400mo $1400 DD
A V A I L A B L E
January  1st,  2018
Call 403-915-6091

Cars 
0545

 2002- PT
CRUISER LTD

156,000 km
automatic, good
condition, tinted

windows moonroof
heated seats $2800
avicom@telus.net

403-308-9110

Heavy Duty 
Equipment 

0550

O / O P  S E L L I N G
O U T ! 2 0 0 5
D 4 G L G P D o z e r ,
mini excavator, skid-
steer, IHC Single
axle dump, 27,000
lb. tandem dually
and 20'/14,000 lb
trailers. Hyd. auger,
hyd. hammer, dig
buckets and 46"
twist bucket. Would
l i k e t o s e l l t h e
c o m p l e t e k i t .
$ 1 6 5 , 0 0 0 .

***WILLING TO
SELL

SEPARATELY!***
Call  403-331-8196
o r  e m a i l
gonecoastal61@
gmail .com

Motorcycles 
0557

Services
0800

2  S C O O T E R S
1 - 2006 Chituma
50cc gas powered,
hydraulic suspen-
sion and front disc
brakes, 1880 miles,
$2000 obo
1-  Daymak 72 volt
e lec t r i c 120kms,
n e w w i t h d i s c
b r a k e s , h e l m u t ,
trunk and tool kit.
$ 1 6 0 0 4 0 3 - 6 4 7 -
3 4 5 1

2 0 0 6  S U Z U K I
B O U L E V A R D
C50. 3300 KMS,
Asking $3950 Call
403-394-9914

Consider it Sold 
with classifieds!

Call 328-4433 
to place your ad

General Help 
Wanted 

0650

Careers 
0625

Careers 
0625

LOOKING FOR AR-
BOURIST for light
pruning on decorat-
ive apple tree. Call
403-942-2833

SENIOR  GENTLE-
MAN  URGENTLY
seeking part time/full
t ime compan ion ,
res iden t ia l he lp .
403-942-2833

Local Southern Alberta gravel supplier has an 
immediate opening for a qualified class 1 
truck driver. Applicant must have experience 
in operating a tri-axle end dump and must 
have a clean driver’s abstract. Area of operation 
is the Lethbridge area and applicant’s must 
have their own transportation. Starting wage 
is competitive with industry standards. We 
also offer an excellent employee insurance and 
health benefit plan.

Please fax resume to 403-381-3414 
and include references and driver’s abstract. 

Please note: Qualified individuals only will be contacted for an interview. 

CLASS 1 TRUCK DRIVER
GRAVEL INDUSTRY

The County of Forty Mile No. 8 is located in southeast Alberta and centered between the cities of 
Lethbridge and Medicine Hat. We are currently seeking a highly motivated individual to assume 
the position of Construction Foreman based out of our main public works office in the village of 
Foremost.  This is a permanent fulltime position reporting to the Municipal Supervisor. 

The ideal candidate will have an in depth knowledge of construction procedures, experience with 
heavy equipment, a good understanding of road construction survey and design and possess 
good organizational, leadership and team work skills. Proficient use of computer programs and in 
possession of a valid class 3 license with air endorsement.

For more detailed information on this employment opportunity, visit the County of Forty Mile 
website at www.40mile.ca.

Interested applicants are invited to submit their resume including relevant work experience, 
education/training and salary expectation no later than 4:30 P.M. December 21, 2017, to: 

Municipal Supervisor
County of Forty Mile No. 8

Box 160
Foremost, AB  T0K 0X0

or

E-mail:   keith@fortymile.ab.ca
The County of Forty Mile No. 8 thanks all applicants in advance for their interest, 

however, only those individuals selected for an interview will be contacted.

COUNTY OF FORTY MILE NO. 8
EMPLOYMENT OPPORTUNITY

CONSTRUCTION FOREMAN

JOURNEYMAN
EQUIPMENT AND TRUCK
MECHANICS REQUIRED

We are looking for professional and 
enthusiastic, heavy duty equipment and 
truck mechanics, to work full-time in 
various locations throughout southern 
Alberta.
Competitive Wages Benefits Package 
Pension Plan

Fax resume to (403) 362-3671 
Email: 

employment@smithtrucking.com

Financial 
Services 

0840

ARE  YOU  IN  debt
with  your  credit
card? Consolidate
your credit card for
less. With rates at
2.3% A.P.R offer.
bad credi t or no
income welcome.
1-800-581-8288

$2000Mention this
ad for OFF!

Pamper Your Mind & Body Today!
10 am - 12 am • 7 days a week

Shower Room ~ Jacuzzi Room
~ Soft Heat Sauna ~

716 - 13 St. N.
403-317-9383

Call now to place an ad
in our Classifieds,

and reach thousands of
potential buyers!

Phone 403-328-4433
Fax 403-381-3350 • Email classified@lethbridgeherald.com

To place your 
advertisement 
call today!

403-328-4433
prairiepost.com

Confidential reply to 
Lethbridge Herald 
box numbers
If there are firms or individuals to whom you do
not wish your reply sent, simply place your
application in an envelope addressed to the box
number in the advertisement and attach a list of
such names. Place your applications and list in an
envelope and address to:

‘Confidential Service’
The Prairie Post

504 - 7th Street South
Lethbridge, AB T1J 2H1

If the advertiser is one of the
names on your list, your

application will be destroyed.

To place your 
advertisement 
call today!

403-328-4433
prairiepost.com

CAUGHT YOU!!

LOOKING
Grab readers’ eye 

with an
Attention Getter
above your ad.
Call 328-4433

Lethbridge Herald
Classifieds

Classifieds...
Consider it SOLD!

PH: 403-328-4433 • Fax 403-381-3350
www.prairiepost.com
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 for Every MLS™ 
listing in our area!

Visit 

Why.Me? Because it’s all about 
YOU and your next home!!!


